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ABSTRACT: The survey attempts to gather the information seeking behaviour of women of 
North 24 parganas.. The questionnaire survey method used in the study. The survey focuses on 
frequency distribution of respondent’s age, language known by the women, frequency distribution 
of respondent’s professional experience, information needs, frequency of library use, tenacity of 
library use, women’s opinion about frequency of usage of information resources, tools for seeking 
information, information channels. 
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INTRODUCTION 
In traditional society, women were supposed to do 
housework, take care of children, and give the family 
emotional stability. However, with the social and 
economic changes that affect our urban and rural 
society, the traditional values also change. More 
women are engaged in full-time jobs. No longer are 
they only women and mothers; they are also business 
women, politicians, and contributors to society. Rural 
women who in most cases do not have full time jobs, 
have also exposed themselves on various fields of 
financial acquisitions including commerce, service 
and agriculture. These require them to know how to 
perform these economic activities in order for them 
to get more return on their effort. They need to know 
the way to grow vegetables, how to produce a 
marketable product and how to advertise the services 
provided.  
4 
The present era is called the Information 
era. Information has become the most important 
element for progress in society. To thrive in this 
modern era, women to gather information. 
Information seeking behavior of women is vital 
important in todays world. 
LITERATURE REVIEW 
Saleh (1) stresses on the 2006 National Census puts 
Nigeria’s population close to 150 million. Fifty two 
percent of which are women and about 45% of them 
live in the rural areas, the highest percentage of 
which are in the Northern part of the Country. As a 
developing country, the features that characterized 
the rural population in Nigeria include illiteracy, 
poverty, hunger, disease, and general absence of 
basic infrastructure such as roads, schools, 
electricity, etc. These coupled with peculiar problems 
of rural women such as early marriages, lack of 
income, withdrawal of girls from school, Vesico 
Vaginal Fistula (VVF), and pregnancy related deaths, 
has created apathy and indolence towards any form 
of developmental efforts. A recent UNESCO report 
revealed that the level of poverty in the country is 
increasing at an alarming rate and the situation is 
worst in the Northern part, particularly the North 
East where Borno is situated. Choo and Marton (2) in 
his paper develops a behavioral model of Web 
information seeking that identifies four 
complementary modes of information seeking: 
undirected viewing, conditioned viewing, informal 
search, and formal search. In each mode of viewing 
or  searching, users would adopt distinctive patterns 
of browser moves: starting, chaining, browsing, 
differentiating, monitoring, and extracting. The 
model is applied empirically to analyze the Web 
information seeking behavior of 24 women in IT 
professions over a two-week period. Our results 
show that participants engaged in all four modes of 
information seeking on the Web, and that each mode 
may be characterized by certain browser actions. 
Overall, the study suggests that a behavioral 
approach that links information seeking modes (goals 
and reasons for browsing and searching) to moves 
(actions used to find and view information) may be 
helpful in understanding Web-based information 
seeking. Shaheen, Arif, and Naqvi.   (3)  in this study 
probes into the information needs and seeking 
behavior of women parliamentarians in the 12th 
National Assembly of Pakistan during 2002 through 
2007. It attempts to answer some of the questions 
raised on women’s political participation in the 
parliament and their information habits and needs by 
analyzing their preferred sources used in preparing 
for speeches, resolutions, bills, and laws. It also 
measures their information and communication 
technology skills. The study gauges their dependence 
and perception about the National Assembly Library 
and other sources of information available and 
suggests possible means by which information 
services to parliamentarians can be further enhanced. 
The findings of this study may present aspects which 
have never before been considered by researchers in 
trying to meet women parliamentarians’ information 
needs. Bakar (4) (2011) states on the Information 
Seeking Behaviours of Rural Women in 
Malaysia.Since 1991, the government of Malaysia 
has included in its five-year development plans, a 
dedicated chapter on Women and Development. 
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OBJECTIVES 
Some of the major objectives are to: 
 Frequency Distribution of Respondent’s Age 
 Language known by the women 
 Frequency Distribution of Respondent’s 
Professional Experience 
 Information needs 
 Frequency of Library use 
 Tenacity of Library use 
 Womens Opinion About Frequency of Usage 
of  Information Resources  
 Tools for Seeking Information 
 Information Channels 
SCOPE  
This research work is Information-Seeking 
Behavior of womens: A Survey of the North 24 
Parganas.  
METHODOLOGY USED FOR DATA 
COLLECTION     
 
The study used a survey questionnaire. A 
questionnaire was prepared after comprehensive 
literature search and discussion with subject 
experts. Both open and closed questions were 
included in the questionnaire.  
RESULTS AND DISCUSSION 
Table 1:  
Table – 1: Distribution of 
Questionnaire 
Distributed  Respond  
150  120 
 
Table 2: 
Table – 2: Distribution of Respondent’s Age 
Frequency No. of 
Respondents 
Percentage (%) 
20-40 65 54.17 
41-60 31 25.83 
61-80 15 12.50 
Above 81 09 07.50 
Table 2 shows distribution of respondent’s age. 
54.17 percent respondents age between 20-40 
years. 25.83 percent respondents age between 41-
60 years. 12.50 percent respondents age between 
61-80 years and so on. 
Table 3:  
Table - 3: Language known by the womens 
Frequency No. of 
Respondents 
Percentage 
(%) 
Bengali 70 58.33 
Hindi 17 14.17 
English 07 05.83 
Bengali/English 21 17.50 
Bengali/English/
Hindi 
05 04.17 
Table 3 displays that 58.33 percent of respondents 
are known Bengali language. 14.17 percent of 
respondents are known Hindi language. 05.83 
percent of respondents are known English  language 
17.50 percent of respondents are known both Bengali 
and English languages. 17.50 percent of respondents 
are known Bengali, English and Hindi languages. 
Table 4:  
 
Table - 4: Distribution of Respondent’s 
Professional Experience 
Frequency No. of 
Respondents 
Percentage 
(%) 
1-5 30 25.00 
6-10 10 08.34 
11-15 08 06.66 
16-20 10 08.34 
Above 20 07 05.83 
Nil 55 45.83 
Table 4 reveals distribution of respondent’s 
professional experience. 25.00 percent respondents 
working experience is 1 to 5 years.  08.34 percent 
respondents working experience is 6 to 10 years. 
06.66 percent respondents working experience is 
11 to 15 years and so on. 
Table 5:  
 
Table - 5: Information Needs 
Information Needs No. of 
Respond
ents 
Percentage 
(%) 
Political Information 26 21.66 
Economic Information  15 12.50 
Health Information 09 07.50 
Educational 
Information 
25 20.84 
Agricultural 
Information 
10 08.34 
Other 35 29.16 
Table 5 discloses Information Needs. 21.66 percent 
respondents need political information. 12.50 
percent respondents need economic 
information.07.50 percent respondents need health 
informationand so on. 
Table 6: 
Table - 6: Frequency of Library use 
Frequency No. of 
Respondents 
Percentage 
(%) 
Everyday 30 25.00 
Once in 
three days 
13 10.84 
Occasionally 17 14.16 
Rarely 20 16.66 
Nil 40 33.34 
Table 6 shows frequency of library use. 25.00 
percent of the respondents everyday use library. 
10.84 percent of the respondents once in three days 
use library for this purposes. 14.16 percent of the 
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respondents occasionally use library for this matter. 
16.66 percent of the respondents rarely use library 
for this matter.  
Table 7: Tenacity of Library use 
Table - 7: Tenacity of Library use 
Tenacity of Library 
use 
No. of 
Respondents 
Percentag
e (%) 
Learning 22 18.33 
Research 07 05.83 
General Interest 15 12.50 
Story book reading 42 35.00 
Other 34 28.34 
 
Table 7 displays that 18.33 percent of respondents 
tenacity of library is learning. 05.83 percent of 
respondents tenacity of library is research. 12.50 
percent of respondents tenacity of library is general 
interest. 
 
Table 8: Tools for Seeking Information 
Table –8: Tools for Information Seeking 
Tools for 
Information Seeking  
No. of 
Respondents 
Percentage 
(%) 
Manual library 
catalogue 
18 15.00 
Computerized 
catalogue (OPAC) 
09 07.51 
Print journals 25 20.83 
Online journals 15 12.50 
Guide 17 14.16 
Bibliography 09 07.51 
Reference from a 
book 
12 10.00 
References from a 
periodical article 
10 08.33 
Book reviews 05 04.16 
 
Table 8 shows Tools for Seeking Information. 
According to 15.00 respondents manual library 
catalogue is one of the main tools for seeking 
information. 07.51 respondents OPAC  is another 
main tools for seeking information and so on. 
 
 
 
 
 
 
Table 9:  
Table – 9: Information Channels 
Information Channels No. of 
Respondents 
Percentage 
(%) 
Market women 10 08.34 
Government Agencies 15 12.50 
Agent 10 08.34 
Elite Group 12 10.00 
Friends 19 15.83 
Relatives 13 10.83 
NGOs 14 11.66 
Other 27 22.50 
Table 9 displays that 08.34 percent of respondents 
information channel is market women. 12.50 
percent of respondents information channel is 
government agencies. 08.34 percent of respondents 
information channel is agent and so on. 
CONCLUSION 
This study reveals the information needs and 
seeking behaviours of the women in north 24 
Parganas of West Bengal. From this study we find-
54.17 percent respondents age between 20-40 
years. 25.83 percent respondents age between 41-
60 years. 12.50 percent respondents age between 
61-80 years and so on. 58.33 percent of 
respondents are known Bengali language. 14.17 
percent of respondents are known Hindi language. 
05.83 percent of respondents are known English  
language 17.50 percent of respondents are known 
both Bengali and English languages. 17.50 percent 
of respondents are known Bengali, English and 
Hindi languages. 25.00 percent respondents 
working experience is 1 to 5 years.  08.34 percent 
respondents working experience is 6 to 10 years. 
06.66 percent respondents working experience is 
11 to 15 years and so on. 21.66 percent respondents 
need political information. 12.50 percent 
respondents need economic information.07.50 
percent respondents need health information and so 
on. 25.00 percent of the respondents everyday use 
library. 10.84 percent of the respondents once in 
three days use library for this purposes. 14.16 
percent of the respondents occasionally use library 
for this matter. 16.66 percent of the respondents 
rarely use library for this matter. 18.33 percent of 
respondents tenacity of library is learning. 05.83 
percent of respondents tenacity of library is 
research. 12.50 percent of respondents tenacity of 
library is general interest. According to 15.00 
respondents manual library catalogue is one of the 
main tools for seeking information. 07.51 
respondents OPAC  is another main tools for 
seeking information and so on. 08.34 percent of 
respondents information channel is market women. 
12.50 percent of respondents information channel 
is government agencies. 08.34 percent of 
respondents information channel is agent and so 
on. 
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